CONSUMER-CENTRIC INSURANCE REGULATION
The EU regulatory framework needs to be truly consumer-centric and allow insurers to satisfy their consumers’ needs in the best way possible. To ensure
that, in the future, consumer protection rules actually achieve their aims, policymakers should focus on the real — rather than imagined — needs of
consumers. This approach should also be at the heart of the European Commission’s Better Regulation agenda, which aims to improve the quality of EU
policies and laws.
Therefore, Insurance Europe suggests that any proposal — be it at Level 1, 2 or 3 — passes through a series of checks to make sure that it actually benefits
consumers, incurs minimum costs and does not create unintended side-effects.

Consider cumulative impact of regulation
Assessing the impact on consumers of the
proposal when it is combined with other
existing or proposed rules:

•Risk of overregulation
•Coherence of regulatory framework
•All elements in step 1

PROPOSAL

1

For example, if this assessment had been carried out
for the PRIIPs Regulation or the IDD, the Commission
would have been able to prevent information
overload and duplication before putting forward its
proposals.

Analyse
consumer
costs/benefits

Analyse consumer costs/
benefits
Measuring both the direct
and indirect impact that any
individual proposal would have on the
everyday life of consumers:

2

1

Product/service

•Price
•Access
•Choice/diversity
•Innovation
•Quality/usefulness
•Understanding
•Comparability

Decide whether to take
EU action
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Consider
cumulative
impact of
regulation
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•Competition
•Economy/growth
•Etc.
Esure technological
neutrality

4

Making sure that the
proposal is future- and techproof.

•
•
•

Submit for consumer testing
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Proper consumer testing to
ensure that the proposal benefits
consumers in practice. This would ensure
that new rules match their real, rather than
imagined, needs.

•
•

For example, according to the IDD and
the PRIIPs Regulation, information should
be provided to the consumer on paper
by default. This is a quite out-dated
requirement in an era of digitalisation
and does not fit with the EU Digital
Single Market Strategy.

Consider:
Consumer diversity
Change vs stability
EU vs local
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Ensure
technological
neutrality

Consider:
Digital and non-digital access
Future-proofing

5

Submit
for consumer
testing
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Also making sure that changing
the rules brings more benefits than
keeping things as they are. In this
case, constant changes to rules
may confuse consumers about
disclosures and their rights.

Decide
whether
to take
EU action

And

3

Checking whether the
EU is the most appropriate place
to take action, given the many
different needs of consumers across
the EU.

Test in practice:
Understanding
Comparability
Quality/usefulness
Value/relevance
Consumer needs/demands

•
•
•
•
•

